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Introduction

This book draws from the past, but it’s really about
the future.

“Bright Ideas” captures some of the creative work from
the first national Sunshine Week, the wildly successful
effort in March 2005 that drew public attention to the
growing problem of official secrecy. Looking ahead, we hope this book will
provide inspiration and motivation as you plan for Sunshine Week 2006,
March 12-18, and for your year-round coverage of open government issues.

On the following pages, you’ll find news stories, commentary, cartoons,
graphics, ads, Web pages and a wide variety of tips for how to demonstrate
not only the importance of preserving open government, but also how it can
be used to build and maintain better and safer communities.

To say we’ve barely scratched the surface of the great work that was produced
in 2005 is an understatement. Last year, hundreds of news organizations
generated thousands of stories and other material about the public’s right
to know. We've chosen examples here from work sent to us, which we then
culled to represent the many different ways Sunshine Week was observed.

Throughout these reports, one message rang clear: This is not just a “press
issue.” Rather, it’s something that is critical to everyone in our communities
and our country. Democracy is preserved and strengthened when the sun
shines on the inner workings of government.

Working together to make Sunshine Week bigger and better, we can achieve
the accessible and accountable government this nation was founded upon.

Andy Alexander
Washington Bureau Chief, Cox Newspapers
Chairman, FOI Committee, American Society of Newspaper Editors
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